CRM,

CRM

si ki n@ai | . | geri . co. kr

CRM(Custom er Reltionship Manage -

ment .
(1999) CRM 33
(10C) 71%
AMR 2003 168
2005
30~50%
CRM
1/50
30~40%
2002 3 5
CRM

Gartrer Group
50
CRM

s 23%,
7%

CRM

CRM

DBM

CRM

CRM

CRM

CRM

CRM

CRM

CRM

LG

2000 10 25 41




CRM

IT ,
Seth Godin
? (Interruption marketing)

Prosurmer

ill II|

42 ¢

2000 10 25




CRM

CRM
- One to One marketing

Carlsm Marketing Group CRM
p CRM

IT , 20%

?
CRM One to One
m arketing
. Ore to Ore marketing
Don Peppers & Martha
Rogers “The Ore o
0 ne Future”(1993)

(Rebtion ship)

(LT V
:Lifetime \alue)

80%
20:80 ,

LG 2000 10 25 43




CRM

CRM
CRM
CRM
? CRM
CRM
CRM
eCRM
CRM
0
eCRM
A mazon Jeff Bezos

450
450
E - mal E-mail
eCRM
_*
CRM
CRM
CRM
CRM
CRM
e CRM IT
CRM
. CRM
IT
CRM
CRM
CRM

446

2000 10 25




. CRM

1,000
CRM ° -

CRM
Pen & Paper CRM

D ot Canm

10 C gital e \aluation

LG 2000 10 25 45



CRM Image ,

**
CRM -
e \aluation , o CRM
CRM
CRM
CRM
CRM CRM ’
? CRM
CRM
CRM
CRM CRM el
- CRM

CRM

L6 2000 10 25
46



CRM
CRM ’
CRM
?
CRM
. North Western Univ.
Paul Vang CRM
CRM
CRM
CRM
CRM
e CRM
CRM
. CRM

M ass Can nunication

. CRM

CRM

CRM

CRM

CRM

E-mail

CRM,

LG

2000 10 25 47




